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As Mead Lumber grows, it is
increasingly important to maintain a
consistent identity throughout our



INTRODUCTION

To Make You Feel at Home, From Design to Finish®

At the heart of every great brand is a powerful vision that guides its every decision and action. At Mead Lumber,
our vision is simple yet profound: “To Make You Feel at Home, From Design to Finish.” This statement is not just a
catchy tagline - it's a guiding principle that informs everything we do as a company.

Our vision statement is more than just a statement of infent. It's a promise to anyone who interacts with us that we will
go above and beyond to ensure they feel comfortable, welcome, and supported throughout every stage of their
project. Whether they're a contractor in need of supplies, a homeowner working on a DIY project, or a coworker
seeking support and guidance, everyone can frust that we will be there for them every step of the way.
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IMPORTANCE OF CONSISTENT BRANDING

Branding is essential for any business as it helps to create recognition and trust in
customers and potential customers. It’s more than just a logo; it encompasses the
entire look and feel of our company, from our website and social media presence to
our products and customer service.

A strong brand helps us stand out from competitors, increase loyalty among existing
customers, aftract new ones, build credibility with partners, influence purchasing
decisions, bring in higher profits and even establish a loyal following that will
champion our products and services over those of others.

An effective branding strategy capitalizes on all touchpoints - including digital
platforms such as websites, online stores and social media channels - to ensure
consistency across all mediums. It also requires research into what appeals to target
audiences so that messaging resonates with them emotionally while delivering
clarity about the unique value proposition offered by the organization they are
choosing to invest in or support financially.



OUR BRAND STANDARDS

OUR BRAND STANDARDS
The MEAD LUMBER brand

should convey our character and our
personality. Our topnotfch customer
service since 1910 has allowed us to
build a team driven by high performance
and family values. In order to maintain a
strong brand, it is important to look past
just a logo and a name. Who we are,
what we believe in, and those we serve
all play an integral role in creafing o
comprehensive understanding of the frue
MEAD LUMBER idenfity. We realize
that our brand is complex, and it is up

fo us fo communicate it effectively.

BRAND IDENTITY
Setting the cornerstone

BRAND STRATEGY
Building the foundation

BRAND VOICE
Crafting the Conversation

BRAND VISUALS
Finishing touches

BRAND EXECUTION
Open House




BRAND IDENTITY

We are MEAD LUMBER, and

this means a few things. It means n BRAND IDENTITY
strong family values and more Setting the cornerstone
than a century of building expertise.

MEAD LUMBER represents the

merging of tradition and modernity

through our passion for
exacting standards.

7 - History

8 - Company Timeline
9 - Who We Are
10 - Core Values

11 - Our Audience




BRAND IDENTITY

HISTORY

We are proud of the MEAD LUMBER legacy of helping
professional contractors, builders and remodelers with
their building and project requirements as well as assisting
customers with their home improvement needs, since 1910.
As a company, we currently have 52 operating locations
across Colorado, lowa, Kansas, Missouri, Montang,
Nebraska, Oklahoma, South Dakota and Wyoming.

Our growing 100% Employee Owned Company
consists of lumber yards, hardware stores, home centers,
renfal centers, countertop and millwork fabrication
facilities and truss/wall panel plants. MEAD LUMBER
is committed to providing quality sustainable building
materials, a strong product mix and selections,
competitive pricing and outstanding

customer service.




COMPANY TIMELINE

1910 4
Morton Mead founded
Mead Lumber in Ashland, NE.

i

Expanded to Columbus, NE.

937
Expanded to York, NE.

947
Expanded to Cheyenne, WY.

i

B

Expanded to Broken Bow, NE

Expanded to Lexington and
Cozad, NE.

1959 2
Expanded to Sterling, CO.

(1965 4
Expanded to Beatrice, NE.

Expanded to
Nebraska City, NE.

BRAND IDENTITY

Expanded to Norfolk, NE.

é

Expanded to Praft, KS.

i

Expanded to Liberal and
Dodge City, KS.

Expanded to Grand Island, NE.

i

Expanded to Ada, OK.

g

Expanded to Manhattan, KS.

¢

Expanded to Rapid City and

Spearfish, SD and Gillette, WY.

:

Expanded to Sheridan, WY.

2007

Expanded to
Billings and Laurel, MT.

ED
Expanded into Kearney, NE.

2011 4

Expanded to Yankton
and Winner, SD and
Carion City, CO.

2012 2

Opened Truss Craft Structural
Components in Cheyenne, WY
and Great Plains Countertops in

Grand Island, NE.

2013 2
Opened Truss Craft Nebraska
in Grand Island, NE.

2014 4

Mead Lumber becomes
100% Employee Owned.

2016 2
Expanded to Red Lodge, MT
and Saling, KS.

Expanded to North Platte,
Ogallala and McCook, NE.
Opened Truss Craft Montana
in Billings, MT.

2018 2

Expanded to Ames, IA.
20204

Expanded to Lincoln, NE.
2021 2

Expanded to Stockion, Hays &
Russell, KS. Opened Truss Craft
Kansas in Hays. Opened
Great Plains Distribution in
Grand Island, NE.

2022 4
Expanded to Butte, MT
and Kansas City, MO.



BRAND PROMISE

WHO WE ARE

, , To Make You Feel At Home,
From Design To Finish®

Our Mission at Mead Lumber is to provide quality building materials,
services and value with a sustained commitment to serve our
customers, helping to build communities across the Great Plains.



CORE VALUES

Y

INTEGRITY

Paramount in everything we do

Permission to play

-

UNMATCHED
CUSTOMER SERVICE

Leave them with a smile
Do the right thing

Provide a solution

BRAND IDENTITY

igi

PUT PEOPLE
FIRST

Safe and caring environment
Opportunities for growth and development

Accountable to each other

o

CONTINUOUS
IMPROVEMENT

Forward thinking
Always learning

Innovative

(P~

THINK & ACT
LIKE AN OWNER

Entrepreneurial mindset
You own it

Make an informed decision

()

INVESTING
WHERE WE LIVE

Make our communities better

Time, Talents & Treasure

10



BRAND IDENTITY

OUR AUDIENCE

We deeply value our customers because they are the backbone of our business. Their trust in our products and services
drives us to continually improve and deliver the highest quality building materials to meet their needs.

Professional Contractors

DIY Homeowners

Retail Hardware

We also serve homeowners that like to
do it themselves, but need a litfle help
from us. They are:

* Age 45-69

* 5+ years in home

e $100k+ household income
e $250k+ net worth

* $100k+ home value

Our professional contractors are the
backbone of our business. We service
all types and sizes, but mainly they fall
into this category:

1 to @ employees
* $1 to $5 million in revenue
* 11-30 years in business

At our retail locations, we offer many
products and services to improve our
customers homes, as well as the tools
needed to do it.

* Age 35+

* 5+ years in home

e $50k-$250k household income
* $100k-$500k net worth

* $100k-$500k home value



BRAND STRATEGY

A well-craffed brand strategy is the
foundation of every successful brand.
It provides a clear blueprint for how
the brand should be perceived,

communicated, and experienced by BRAND STRATEGY
its target audience, ensuring that every Building the foundation
interaction reinforces the brand's core

values and messaging.

13 - Brand Touchpoints

14 - Brand Architecture

15 - Brand Promise

16 - Brand Personality

12



BRAND STRATEGY

BRAND TOUCHPOINTS

CORPORATE
IDENTITY

Brand touchpoints are critical moments of truth for
any brand, as they are the opportunities for the brand
fo connect with its audience and create meaningful STORE socIAL

. . SIGNAGE MEDIA
experiences throughout the many touchpoints.
By ensuring consistency and excellence across
all touchpoints, we can build trust, loyalty,

and long-term relationships with our customers.

DIRECT OUTDOOR
MAIL ADVERTISING

POSTERS & BRAN D BOARD
BANNERS " REPORTS

APPAREL BROCHURES

K\ M o FORPROS «  FOR CONSUMERS

SALES ADVERTISING
MATERIALS CAMPAIGNS
DIGITAL T PUBLICATION
DESIGN

PROMOTIONAL
ITEMS



E BRAND STRATEGY

BRAND ARCHITECTURE

A strong brand architecture is essential for building a portfolio of brands that are easily understood and
differentiated in the marketplace. By defining the relationship between our brands and ensuring they have
a clear purpose and positioning, we can effectively manage our brand portfolio and maximize their impact.

W\ MEAD

IS LUMBER
AN\ KNECHT s\ TRIPLE °S

WEEES HOMECENTER ~ MWmmmmm ByJLDING CENTER
AMEAD LUMBER COMPANY A MEAD LUMBER COMPANY

N HERTIAND s\ MUNN

WENEEN BUILDINGCENTER ~ Wmmmmm | UMBER
AMEAD LUMBER COMPANY A MEAD LUMBER COMPANY

TRUSSA.CRAFT

STRUCTURAL COMPONENTS

BLACKAHILLS

STRUCTURAL COMPONENTS

BREAT PLAINS
- COUNTERTOPS

WG reat Plains

B DISTRIBUTION




BRAND STRATEGY

OUR BRAND PROMISE

At MEAD LUMBER, we offer our customers unparalleled service backed by decadesof industry leadership. We deliver this
through our commitment to performance and quality and an emphasis on strong values and excellent customer service.

K\ Brand Offering
Providing a wide range of high-quality home improvement products and services

that are tailored to meet the unique needs and preferences of each customer.

K\ Brand Essence
Warm, welcoming, and knowledgeable. The company aims to create a comfortable
]

and inviting atmosphere that makes customers feel at ease and confident in their choices.




BRAND STRATEGY

BRAND PERSONALITY

Friendly, reliable, and down-to-earth.

MEAD LUMBER is the trusted and
approachable home improvement
partner that customers turn to for
expert advice, quality products, and
personalized service. The company's
personality is warm, welcoming, and
knowledgeable, with a focus on
creating a comfortable and
enjoyable home improvement
experience that puts

customers af ease.

QUALITY

IMPROVEMENT
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BRAND VOICE

Communication is a very important
aspect of any brand. The way we
communicate sefs the fone for how our
audience feels about us. Not only will
customers have a clear idea of what
MEAD LUMBER stands for, but they
will also be able to easily connect to

our brand. BRAND VOICE
Crafting the Conversation

18 - Expressing Our Message

19 - Communicating Our Benefits

20 - Name / Tagline



n BRAND VOICE

EXPRESSING OUR MESSAGE

Our communication approach comprises of messaging and tone. By blending these two

elements, we develop a compelling strategy for engaging with our customers and followers.
Our primary objective is fo craft messaging that is consistent, unambiguous, and aligns with
our brand personality.

Customer
Focused

Trustworthy Quality-Driven Transparent

What is our voice?

Our voice is what

makes our personality

stand out. The tone that
we use to express our
message should be:




BRAND VOICE

COMMUNICATING OUR BENEFITS

MEAD LUMBER is more than just building materials. We pride ourselves in being a multifaceted organization with

various focuses. We identify with three main philosophies, and these must be communicated effectively and distinctly.

Contractors

For contractors, we understand that time

is money, and they need fo get the job
done right the first time. That's why we offer
a wide selection of top-quality products af
competitive prices, backed by exceptional
customer service and expertise. We
understand that contractors have unique
needs and challenges, and we are
committed to providing solutions that make
their job easier and more efficient. From
personalized service to job site delivery, we
aim fo be the go-to partner for contractors,
helping them to grow their business and
exceed their clients” expectations.

19

Homeowners

We know that a home is more than just a
house - it's a place to build memories and
create a comfortable haven. We want to be
part of that journey by offering a wide range
of products and services to help homeowners
achieve their dream home. Our feam of
experts is always available to guide
homeowners through the selection process,
answer their questions, and offer design
advice. Whether they're planning a renovation
or a DIY project, we provide personalized
service and support from start fo finish. Our
goal is fo create a seamless experience that
exceeds their expectations and makes their
home improvement project a success.

Community

As a company, we understand the
importance of giving back to the communities
we serve. We believe that supporting local
initiatives is not only the right thing to do, but
it also helps to strengthen the communities
we call home. From sponsoring community
evenfs to partnering with local organizations,
we sfrive to make a positive impact in the
neighborhoods where we live and work.
We are committed to being good stewards
of the environment, promoting sustainable
practices, and ensuring that our operations
have a minimal impact on the community.
Our uliimate goal is to be a trusted partner
that contributes to the well-being and
prosperity of the communities we serve.



n BRAND VOICE

OUR NAME

MEAD LUMBER

MEAD LUMBER sfarted in 1910 in Ashland, Nebraska, as a family business. Over the years,
five members of the Mead family ran if, as did several others in helping it become successful.
Mead Lumber is now employee owned and is sfill dedicated to being run like a family business.

OUR TAGLINE

Making You Feel At Home — From Design To Finish

A clear tagline is important to complement an easily recognizable brand.
By showcasing exactly what we do, our customers have no doubt about
our offerings. It is also easy to make the connection with our business.




Now that we understand the essence

of the MEAD LUMBER brand, we must
also understand the specifics that build
the base for it. Without the specifications
that follow, we would not be able to

24 - Logo Placement

25 - Logo Variables

26 - Logo Don’ts

27 - Logo Library

28 - Registered Trademarks
29 - Co-branding

30 - Font Selection

31 - 32 - Colors

33 - Photographic Styles
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34 - Icon Styles

~

BRAND VISUALS

BRAND VISUALS
Finishing touches




BRAND VISUALS

LOGO

The logo is the embodiment of decades of tradition, integrity, family, and employee ownership, coupled with
our undying passion for building our communities. It should be used consistently to foster brand awareness.

W\ MEAD

S LUMBER

22



BRAND VISUALS

LOGO - ELEMENTS AND SYMBOLISM

Brand insignia colored specifically The “A”, emphasized over the othe letters,
for excitement and balance has many connotations - First, A-Frame, The A Team, A+

Exclamation point / chimney

| Mead
PNV . —— isthe primary
N.\ is seen in the e name indentifier
chimney and roof

simneyond oo — [ ol
chimney and floor ————— isthe secondary
| name indentifier

The “Corner Stone”, the beginning
foundation of any building

Unique red and black
Typeface symbolizes strength and a color scheme
modern but timely look

23



BRAND VISUALS

LOGO - PLACEMENT AND POSITIONING

It is important to not violate the space around the logo. Allowing the logo to stand out by itself will ensure
that the MEAD LUMBER brand is easily identifiable. As it will be used in varying sizes, we've devised a
system that can be utilized in any measurement.

Use the “M" in LUMBER
for spacing reference.

If possible, make sure
nothing violates the
perimeter created

by this box.

e

N\ MEAD .

| LUMBER

24



n BRAND VISUALS

LOGO VARIABLES

Whether it's on cars, merchandising, online, or on our catalogs, the MEAD LUMBER logo is adaptable to any situation.
These are the approved logo variables.

Main Logo Single Color Logo Vertical Logo
WMEAD w\MEAD N\
WEESN LUMBER SUEEEN |LUMBER

X\ MEAD MEAD

EEEEN LUMBER

N\ MEAD
25 EEEEE | UMBER




BRAND VISUALS

LOGO DON'TS

The MEAD LUMBER logo should always be used in its approved format. It should never be modified.
Altering the logo weakens the integrity and consistency of the brand. Here are examples of what not fo do with the logo.

X X X
wwmeEao WMEAD

e LUMBER LUMBER LUMBER

Do not squish or stretch the logo Do not apply any effects to the logo Do not change the opacity of the logo

X X X
Mead MEAD I\ MEAD

Lumber mmmm | UMBER

Do not use the old logo Do not leave out any elements of the logo Do not change the colors of the logo




n BRAND VISUALS

LOGO LIBRARY

These are all the approved MEAD LUMBER logos, to be used in their respective situations. Each logo has been carefully crafted
to uphold the MEAD LUMBER brand while providing enough flexibility to encompass all of our endeavors.

TRUSS .CRAFT
MW\ MEAD et

Emms | UMBER BLACK & HILLS

STRUCTURAL COMPONENTS

AN KNECHT AN TRIPLE S BREAT PLAINS
T

e Lty S L LD COUNTERTOPS
AN Eﬁ&&!&é\"‘!ﬁ? X MUNN WG reat Plains
AMEAD LUMBER COMPANY A MEAD LUMBER COMPANY B DISTRIBUTION

27



BRAND VISUALS

REGISTERED TRADEMARKS

To prohibit the use of our logo, our name, our brand promise, and our tagline by unauthorized parties, we have several registered
trademarks. The name Mead Lumber®, our logo and the icon are all registered trademarks. If the ® is used, see below on how to
use it. It is not necessary fo use the registration symbol. Contact marketing if you have any questions.

W\ MEAD AN\

SN LUMBER EEmmm.

We have also trademarked the term “To Make You Feel at Home,
From Design to Finish®”, as well as Truss Craft Structural Components®,
Black Hills Structural Components®, Great Plains Countertops®,

Great Plains Distribution®, and Mead Llegacy®.

Again, it is not necessary to use the registration symbol in
many cases. Contact marketing if you have any questions.

To Make You Feel At Home, From Design To Finish”

TRUSSACRAFT"

STRUCTURAL COMPONENTS

BLACK A HILLS®

STRUCTURAL COMPONENTS

GREAT PLAINS
= COUNTERTOPS.

WG reat Plainse

M DISTRIBUTION
MEAD LEGACY"

28



n BRAND VISUALS

CO-BRANDING

When displaying our logo with another company’s logo, the Mead logo should be dominant and kept distinct
from other branding.

YES NO

AN MEAD J\MEAD &:ULTIMATE

.' DOORS AND WINDOWS
o — LUMBER

29



BRAND VISUALS

FONT SELECTION

MEAD LUMBER uses Novecento Sans as its primary font family for the logo. It should be used in all materials to maintain
consistency in our messaging and branding. Futura PT or Arial are to be used as secondary fonts for headlines, body text,
pricing, etc. in all promotional materials.

NOVOCENTO SANS ULTRABoLD Futura PT Exira Bold Arial Black

NOVOCENTO SANS BoOLD Futura PT Bold Arial Bold
NOVOCENTO SANS DEMIBOLD Futura PT Heavy Arial Regular
NOVOCENTO SANS MEDIUM Futura PT Demi Arial Narrow Bold
NOVOCENTO SANS NORMAL Futura PT Medium Arial Narrow
NOVOCENTO SANS BOOK Futura PT Extra Book

NOVOCENTO SANS LIGHT Futura PT Extra Light

NOVOCENTO SANS ULTRALIGHT
30



BRAND VISUALS

PRIMARY COLORS

Consistent use of the MEAD LUMBER brand colors will ensure consistency of the brand across all mediums. The brand colors
should be utilized across all messaging mediums. Red is an emotionally intense color. It's associated with energy, strength, power,
danger, and passion. Black is associated with power, mystery, elegance, strength and formality. Black can be very formal,
elegant and prestigious; it adds depth when combined with other colors.

MEAD LUMBER RED MEAD LUMBER BLACK
RGB: 216, 32, 39 RGB: 50,43,44

Hex: db2027 Hex: 322b2c
CMYK: 9,99,98 1 CMYK: 66,66,63,64
Pantone: 2347 C Pantone: 419C

31




SECONDARY COLORS

Mead Red Variants

Inverted

RGB: 38,219,215
HEX: 26dbd7
CMYK: 61,0,24,0
Pantone: 319 C

25% Lighter

RGB: 221,57,61
HEX: dd393d
CMYK: 7,93,80,1
Pantone: 179 C

Web Safe Red

RGB: 255,0,0
HEX: ff0000
CMYK: 0,99,100,0
Pantone: 185 C

25% Saturated

RGB: 246,6,12

HEX: f6060c
CMYK: 0,100,100,0
Pantone: 185 C

Mead Red

RGB: 216,32,39
HEX: db2027

CMYK: 9,99,98,1
Pantone: 2347 C

25% Desaturated

RGB: 194,58,61
HEX: c23a3d
CMYK: 17,91,80,6
Pantone: 1797 C

Grayscale

RGB: 115,115,115
HEX: 737373
CMYK: 56,47,47,13
Pantone: 444 C

25% Darker

RGB: 196,32,36
HEX: c42024

CMYK: 16,100,100,6
Pantone: 7621 C

HTML: Crimson

RGB: 220,20,60
HEX: dc143c
CMYK: 7,100,78,1
Pantone: 192 C

BRAND VISUALS

Secondary Colors

Green

RGB: 76,143,36
HEX: 4c8f24
CMYK: 74,22,100,7
Pantone: 363 C

Purple

RGB: 106,13,173
HEX: 6a0dad
CMYK: 73,95,0,0
Pantone: 267 C

Orange

RGB: 232,82,23
HEX: 85217
CMYK: 4,83,100,1
Pantone: 166 C

Blue

RGB: 11,143,219
HEX: Ob8fdb
CMYK: 77,34,0,0
Pantone: 299 C

Rikan Brown

RGB: 83,74,50

HEX: 534032
CMYK: 56,55,78,44
Pantone: 7771 C

Dark Khaki

RGB: 189,183,107
HEX: bdb76b
CMYK: 29,20,71,0
Pantone: 617 C

Gray Blue

RGB: 63,88,110
HEX: 3F586E
CMYK: 80,60,40,20
Pantone: 7545 C

Cinereous

RGB: 152,129,123
HEX: 98817b
CMYK: 40,47,46,6

Pantone: 403 C
32



BRAND VISUALS

PHOTOGRAPHIC STYLES

Our photography should convey the high energy, quality products and enthusiasm for which MEAD LUMBER
has become well known. Our images should reflect our decades-long commitment to quality building materials
and the people that handle and use them, and need to include people in the shots whenever possible.




n BRAND VISUALS

ICON STYLES

Icons are a powerful visual tool that can communicate complex ideas and concepts in a simple and efficient way.
They are an essential element in modern design, used extensively in branding, advertising, and user inferfaces.

W™\ == 355 A 4 Bl =
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BRAND EXECUTION

Establishing a strong and consistent
first impression is very important in
reflecting a cohesive brand. In this
section, we will explore how our brand
is executed throughout our website,
apparel, eSignatures, collateral
materials and social media.

36 - Website

37 - Apparel

38 - Store Signage
39 - Store Design
40 - 41 - Imagery

42 - Business Cards

BRAND EXECUTION
Open House

43 - PowerPoint Template

44 - Stationery
45 - Vehicles
46 - 47 - Email
48 - Collateral

49 - Advertisements
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BRAND EXECUTION

WEBSITE

Our main website address is meadlumber.com. All other divisions and locations will be directed to their
landing page on the website.

FIND K CONTRACTOR

FORPROS =  FORCONSUMERS =  DEPARTMENTS =  ABOUT »  CAREERS =  CONTACT

HERE FOR CONTRACTORS

We are dedi

being there with our contractor customers from design to finish. We provide personalized support
rt guidance throughout the entire construction process toensureyour projects are a success,

BUILD WITH US

4

- | _

FOR FOR FOR OUR
CONTRACTORS HOMEOWNERS EMPLOYEE
AMND DEMNANECI COC AMDO D . MIAIMEDC
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BRAND EXECUTION

APPAREL

Official Mead Lumber branded apparel will use either our two color logo or one of our single color logos when
appropriate. It will always go on the left chest, and any secondary logos will go on the right sleeve.

2\ Meap

LuMBER

1 MEAD

ApBER




BRAND EXECUTION

STORE SIGNAGE

Clear and visible signage can help enhance the sfore’s brand recognition and create a professional and inviting afmosphere.

A\ MEAD

UMBER




BRAND EXECUTION

STORE LAYOUT AND DESIGN

When redesigning, remodeling and building new stores, the brand essence of MEAD LUMBER will be incorporated,
including colors, logos, building materials, flooring and fabrics.




BRAND EXECUTION

STORE IMAGERY

It's important to have inviting imagery throughout each location. Work with marketing to use the already designed imagery.
Or if you have a new need, work with marketing to make sure it matches our brand standards.




BRAND EXECUTION

LOCAL STORE IMAGERY

We want to showcase the communities we live in. We do that by highlighting the most popular locations in the areas we serve.
Work with marketing on getting images of the attractions in your area. Make sure that they identify what or where the picture is,
and that the MEAD LUMBER logo is in the lower corner.

=

Royal Gorge, Caiion Cify. ~#  sandhill Cranes, Kearney NE Beartooth Pass, Red Lodge MT

BEARTOOTH PASS
SUMMIT
ELEY. 10,947

\ MEAD

SEmmN  LUMBER

1\ MEAD =ANMEAD

EEmmE  LUMBER | EEEEE LUMBER




BUSINESS CARDS

BRAND EXECUTION

A professional-looking business card is crucial for making a positive first impression and establishing credibility with

potential clients and business partners. We have two options. Option 1 comes with or without a picture. Option 2 is

a standard business card.

OPTION 1 (shown with picture)

Joe Sample [TA\N
Branch Manager i —
MEAD

LUMBER

<, (123) 456-7890 4 1740 Bill Babka Drive
(012) 345-6789 Columbus, NE 68601

I joe.sample@meadlumber.com

meadlumber.com

OPTION 2

Joe Sample
Branch Manager

 (123) 456-7890
(012) 345-6789

# 1740 Bill Babka Drive
Columbus, NE 68601

3¢ joe.sample@meadlumber.com

meadlumber.com

n
MEAD

LUMBER

100% EMPLOYEE OWNED

W\ MEAD

NEmm=  LUMBER
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BRAND EXECUTION

POWERPOINT TEMPLATES

Use only the approved MEAD LUMBER PowerPoint template whether you're presenting internally or to customers, suppliers,
local audiences or to trade groups — any time you're presenting in an official capacity for MEAD LUMBER.

In general, the slide background should be white, with Mead Black for the font color. Mead Red can be used for the lines that
divide titles and text, as well as background slides.

W\ MEAD

.— LUMBER wPoint one to be made

= Sub point one to be made
= Last sub point to be made

Meeting Title

100% EMPLOYEE OWNED
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STATIONERY

For authorized stationery, work with the marketing department to
design your stationery. But in general, your stationery should have
the MEAD LUMBER logo in the top left corner, and your address in
the top right corner. You can have some additional information

in the bottom footer, like a web address.

For envelopes, you should have the MEAD LUMBER logo
where the return address is, along with your return address.

ENVELOPES

W\ MEAD

NEmES  LUMBER

1740 Bill Babka Drive
Columbus, NE 68601
(402) 564-5225

BRAND EXECUTION

STATIONERY

mw\ MEAD

LUMBER

1740 Bill Babka Drive
Columbus, NE 68601
(402) 564-5225

meadlumber.com
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BRAND EXECUTION

VEHICLES

Having your logo and contact information on your work vehicles is important for increasing brand visibility and reaching
a wider audience while on the go.

m\ MEA

mmm= | UMBER

£ MERILLAT CABINETRY



BRAND EXECUTION

EMAIL SIGNATURES

A good email signature is important for leaving a professional and lasting impression, while also providing essential
contact information and promoting brand awareness.

Regards,
Regards,
Barry
Barry
. Barry Kriha
Barry Kriha Director of Marketing, Communications and Branding

Director of Marketing, Communications and Branding
3805 South 148t Street, Suite 102 2RO Soulip 1187 Sheetistine 102
Omaha, NE 68144
W\ MEAD (o
K\ MEAD Office: (531) 710-3200 | Direct (531) 710-3198 Emms | UMBER Office: (531) 710-3200 | Direct: (531) 710-3198
N LUMBER Cell (402) 7081602 i CE:" (402) 708-1602
arry. Krlha@ meaalumber com

barry kriha@meadlumber.com
in] {L- K DROBe

To send zip, .sdb, .mdb or files larger than 5MB, use this link:

To send zip, .sdb, .mdb or files larger than 5MB, use this link:
https:fishare meadlumber.com/u/d/Sbf0164c498f474a8255/ hitps:/ishare. meadlumber.com/u/d/9bfl164c498f474a8255/

m\ MEAD \ MEAD

NEm— | UMBER EEms | UMBER From Design to Finish
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H BRAND EXECUTION

EMAIL ADDRESSES

Email addresses will be consistent company-wide, with firstname.lastname@meadlumber.com as the format where possible.




BRAND EXECUTION

LLATERAL
co Mead Matters
Employee Newsletter
Project
Folders Mead Legacy

Books Early Bird
Contractor Specials

MEAD LEGACY

Home Plan Collection

““““““““ The Yard Stick
Contractor Magazine
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BRAND EXECUTION

ADVERTISEMENTS

Circulars

Newspaper Ads

™

S MEAD LEGACY.

‘meadlumber.com | Home Plan Collection o= =~
AEOMD - F we || i
- Dasign yeur home exactly how YOU want i e oo e !
Short fram cna of sur 41 Mand Lagacy plans ar fram s
a deslgn you've scraiched cut on the kiichen tokls. i [-—NE=—

Wa're ready te halpl L = i =

Fox Hollow - 1772 sq. ft.
WWith o beautiful front enfrarce, this three bedreom
for opfioncl study) main floor design supplies charm and interest around every comer.

Reliable and Fast D

K\ MEA 622 23 Street, Columbus NE
402-564-9411

I LUMBER meadlumbercom [ [E B @
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CONTACTS

Barry Kriha - Director of Marketing, Branding & Communications
Phone: 531-710-3198

Email: barry.kriha@meadlumber.com

Ben Konrad - Senior Graphic Designer

Phone: 402-564-4393 At Mead Lumber, our vision is not just a
e | @meadlumber.com reflection of our brand - it’s an integral
4 part of it. By staying true to our vision
and putting our customers at the center
of everything we do, we have built a
brand that is trusted and respected by
customers throughout our footprint.
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